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GROUP INCOME STATEMENT OPERATING REVENUES AND OPERATING
" PROFIT BEFORE GOODWILL AMORTISATION IN
112315 1.1.-37.12. | NOK MILLION QUARTERLY

Amounts in NOK million 2004 2003 2003
Operating revenues 7,884 7,024 30,160 OPERATING REVENUES
Operating expenses (7,028] (6,287} {26,495}
Ordinary depreciation and write-downs (315) (295) (1,243} 9000
Operating profit before goodwill amortisation 541 442 2,422 2000
Ordinary goodwitt amortisation and write-downs {93) (94) 1391}
Other revenues and expenses 0 0 (790) 7000 1 .
Operating profit 448 348 1,241 8000 1
Profit from associates 46 561 658 5000 1
Dividends 88 24 437 4000 1
Portfolio gains 310 {640} 259 3000 38
Financial items, net 110) (167) (409) 2000 138
Ordinary profit before tax 782 126 1,986 1 000
Taxes {203) {42) [624) . LI
Ordinary profit after tax 579 84 1,362 10 2Q 3Q 4@ 10 20 30 4Q 1Q
Gains/discontinued operations 12,529 (99) 574 200z w0 200
Profit for the year 13,108 (3] 1936 OPERATING PROFIT BEFORE GOODWILL AMORTISATION
Of this minority interests 8 7 35
Profit before tax, Industry division 381 214 706
Profit before tax, Financial Investments division 401 {88) 1,280
Earnings per share fully diluted INOK]} 63.5 [0.1) 9.2
Earnings per share fully diluted, adjusted INOK] ™ 2.8 0.5 16.2
This quarterly report has been prepared in accordance with the same accounting principles as the annuat
accounts and in accordance with Norwegian Accounting Standard No. 11,
To make the figures in 2003 comparable with the presentation of the 2004 figures, Orkla Beverages is
presented on a single line as discontinued operation. The gain from the sale of Orkla's interest in
Carlsberg Breweries is presented on the same line.
" Other revenues and expenses totalled NOK -790 million for the year 2003. This is related to write-down of goodwill in

Berlingske and restructuring costs in Orkla Foods and Denofa. 10 20 30 4a 1a 20 30 4 ‘o
" Excluding goodwill amortisation, other revenues and expenses and gain on sale of share in Cartsberg Breweries. 2002 2003 2004

*** Excluding Orkla Beverages. Do ‘

MAIN TRENDS IN THE FIRST QUARTER

- The sale of Orkla's 40 % interest in Carlsberg Breweries generated proceeds of NOK 17,471 million and a book gain of NOK 12,529 million.
- The Group made good progress in the first quarter and pre-tax profit increased to NOK 782 mitlion, compared with NOK 124 million in the first
quarter of 2003, primarily as a result of higher gains from the Financial Investments division. Operating profit before goodwill amortisation was up

by approximately NOK 100 million (underlying' growth +19 %].
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- At the end of the first quarter, the return on Orkla's investment portfolio was 6.4 %, which was lower than the average return on the Oslo Stock
Exchange. Market value exceeded book value by almost NOK 3.5 biltion at the end of March.

- After the sale of Orkla's interest in Carlsberg Breweries, the Group is in a very strong financiat position, and at the end of the first quarter had an
“equity ratio of 55.9 %. Dividends totalling NOK 4.0 biltion will be paid out on 19 May this year. Excluding the provision for dividends, the Group would

have had net interest-bearing liabilities of NOK 1.5 bitlion,
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' Excluding acquisitions and divestments and currency translation effects. W



Group operating revenues in the first quarter totalled NOK 7,884 mil-
lion (NOK 7,024 million)z This represented underlying' growth of 3 %
compared with the corresponding period of last year. Successful new
launches by Orkla Foods and somewhat improved advertising markets
for Orkla Media contributed to this growth. New business generated
revenues of more than NOK 200 million in the first quarter.

Group operating profit before goodwill amortisation was NOK 541 mil-
lion in the first quarter (NOK 442 million)?, equivalent to underlying'
growth of 19 % compared with the corresponding period of 2003. Part
of the increase in revenues and profit, particularly for Orkla Foods, is
ascribable to the fact that Easter came earlier this year. Nevertheless,
growth was satisfactory.

In the Branded Consumer Goods area, the positive trend continued in
the first quarter. Orkla Foods reported strong profit growth, primarily
driven by successful new launches by Stabburet in Norway and cost
reductions at Procordia Food in Sweden. Orkla Brands had a good quar-
ter, with profit growth in most business areas. Advertising revenues
increased in both Denmark and Norway and, in conjunction with cost
reductions in Denmark, resulted in profit growth for Orkla Media.

The Chemicals business reported mixed results in the first quarter, with
satisfactory profit from the lignin and energy businesses, while both
Denofa and the cellulose business continued to be affected by the weak
market situation. .

Due to a significant rise in the price of the Orkla share, the value of the
Group's share-related bonus programmes increased during the quarter
and a provision of NOK 21 million was charged against first quarter
profit for H.O./Unallocated to cover these commitments.

Profit from associates in 2003 was affected by the sale of Orkla's interest
in Enskilda Securities, which generated a gain of NOK 513 million. In
the first quarter of 2004, the Financial Investments division realised
gains of NOK 310 million (NOK 28 million)?, while last year the portfo-
lio was written down for accounting purposes by NOK 668 million
because market values were lower than book value.

In the first quarter of 2004, the return on Orkla's investment portfolio
was 6.4 %, compared with a strong rise of NOK 13.3 % on the Oslo
Stock Exchange Benchmark Index. The dividend-adjusted FT World

-Index grew 3.2 %. Unrealised gains have increased by NOK 578 million
since the beginning of the year and amounted to almost NOK 3.5 billion
at the end of the first quarter.

The proceeds of the sale of Orkla's interest in Carlsberg Breweries were
received on 8 March 2004 and its effect on net financial costs in the first
quarter was therefore limited.

Net profit from Carlsberg Breweries, which comprises the gain on the
sale of Orkla's interest, is shown on a separate line for discontinued
operations and amounted to NOK 12,529 million. The comparable
figure for 2003 represents the net contribution to profit after tax from
Carlsberg Breweries.

? The figures in brackets are for the corresponding periad of the previous year.

Group earnings per share amounted to NOK 63.5 in the first quarter
(NOK -0.1)3, of which the gain on the sale of Orkla's interest in
Carlsberg Breweries accounted for NOK 60.7 per share. Before goodwill
amortisation, other revenues and expenses and the gain on the sale of
Orkla's interest in Carlsberg Breweries, earnings per share were NOK
2.8 (NOK 0.5)2 Both the Industry division and the Financial Invest-
ments division contributed to growth. Calculations are based on a tax
charge of 26 % for continuing business.

ORKLA FOODS

- Broad-based profit growth and good sales growth
- Improvement programmes proceeding as planned
- Higher sales.for important branded products

Orkla Foods' operating revenues totalled NOK 3,112 million in the first
quarter, equivalent to underlying’ growth of 4 % compared with the
corresponding period of last year. Operating profit before goodwill
amortisation was NOK 205 million in the first quarter, up 42 %. The
fact that Easter came earlier this year and seasonal sales were therefore
somewhat higher made a positive contribution.

The improvement in profit was due to systematic efforts to strengthen
competitiveness, including operational efficiency. The improvement
programmes are proceeding as planned. The workforce has been
reduced by approximately 850 man-years since the end of 2002.

Within Orkla Foods Nordic, Stabburet in Norway, Procordia Food in
Sweden and Felix Abba, which operates in Finland, Estonia and
Lithuania, achieved growth in operating profit, while operating profit
for Beauvais in Denmark was somewhat lower than in the corre-
sponding period of last year. Sales of Pizza Grandiosa rose by around
70 % on the Norwegian market following a large-scale marketing cam-
paign. Chef sausages, pizzas and hamburgers achieved strong sales
growth on the Norwegian service station market. Suslavicius-Felix in
Lithuania reported 50 % sales growth as the result of a rise in-mayon-
naise sales. On the Swedish market, there was a successful launch of the
fish roe product Kalles Randiga. Sales of Fun Light cordial on the
Swedish market were 28 % higher.

Orkla Foods International and Orkla Food Ingredients reported growth
in operating revenues and operating profit. The companies in Central
and Eastern Europe broadly improved their performance. Orkla Foods
International achieved positive operating profit. Idun Industri has deci-
ded to move yeast production to Jastbolaget in Stockholm in the first
half of 2005. In Denmark, Dragsbak continued to grow and Bakkedal
margarine reported a 38 % rise in sales.

Bakers posted significant growth in operating revenues after taking over
the shares in Bakehuset Norge and achieved satisfactory operating pro-
fit. Production at Bakehuset Norge in Asker will be moved to more effi-
cient premises at Rud in Baerum. In the course of the year, this move and
other rationalisation measures will lead to a workforce reduction of
approximately 70 man-years at Bakers/Bakehuset Norge.



OPERATING REVENUES

OPERATING PROFIT BEFORE

GOODWILL AMORTISATION

1.1-31.3. 1.1.-31.12. 1.1.-31.3. 1.1.-31.12.
Amounts in NOK million 2004 2003 2003 2004 2003 2003
Orkla Foods 3,112 2,663 11,913 205 144 1.030
Orkla Brands 1,200 1,173 4,739 223 213 929
Orkla Media 1,970 1,726 7,378 54 16 242
Eliminations (54} (50) [202) 0 0 0
Branded Consumer Goods 6,228 5,512 23,828 482 373 2,201
Chemicals 1,678 1,462 6,048 97 103 344
H.0./Unaltocated/Eliminations (22} (26) (66) {50} (36} (131)
Industry division 7,784 6,948 29,810 529 440 2,414
Financial Investments division 100 76 350 12 2 8
Group 7,884 7,024 30,160 541 442 2,422
ORKLA BRANDS ORKLA MEDIA

= Continued profit growth, but weaker underlying earnings growth

- Fewer major innovations in the first quarter compared with the targe
number tast year

- Workforce reductions as a natural part of continuous improvement
efforts

Orkla Brands' operating revenues totalled NOK 1,200 million in the
first quarter, equivalent to an underlying' decline of 2 % compared with
the first quarter of last year. This was largely due to fewer major innova-
tions in the first quarter compared with last year and stronger competi-
tion from private label detergents. Systematic, targeted efforts are being
made to increase innovation, which is the main means of creating profit
growth and meeting tougher competition in the long term. Earnings
growth has been good for the biscuits business as a result of new launch-
es in the second half of 2003. Sales of dietary supplements in Finland
continue to develop well. Quarterly sales growth for Snacks in Denmark
was good. To a certain extent, first quarter sales were positively affected
by pre-Easter stockpiling.

Lilleborg Home and Personal Care's contract production for Unilever
was reduced from its previously high level towards the end of the first
quarter of 2004. This will affect operating revenues and, to a somewhat
lesser extent, have a negative impact on profit for the rest of the year.

Operating profit before goodwill amortisation totalled NOK 223 mil-
lion in the first quarter (NOK 213 million)2. With the exception of
Lilleborg Home and Personal Care, and Household Textiles, all business
areas achieved profit growth.

Efficiency improvement programmes in all parts of the value chain are
continuing and resulting in workforce reductions.

The most important launches in the first quarter were Solidox
Syreblokk (acid block toothpaste), Dr. Greve Sensitiv Dusjgel (shower
gel), Extra Drops and Doc Urter (pastilles).

Market shares for Orkla Brands as a whole were relatively unchanged
from the previous quarter.

- Significant profit growth

- Results for Berlingske in Denmark continued to improve
- Upturn on advertising markets in Norway and Oenmark
- Weak circulation trend in Denmark and Poland

Orkla Media's operating revenues amounted to NOK 1,970 million in
the first quarter, equivalent to underlying' growth of 4 %. This was
largely due to improved earnings for the newspaper businesses in
Norway and Denmark. Operating profit before goodwill amortisation
was NOK 54 million in the first quarter, up NOK 38 million from the
corresponding period of last year.

Berlingske achieved significant profit growth in the first quarter com-
pared with last year. This was ascribable to both higher advertising reve-
nues and cost improvements. The rise in advertising volume for text and
classified advertisements continues, although the picture as regards price
trends is somewhat more complex than in the first quarter of last year.

Newspapers Norway reported higher first quarter profit than last year,
mainly due to the improved advertising market and lower costs. Adver-
tising volume (as of February) grew more than the total market.

Newspapers Central and Eastern Europe reported a slight decline in
profit in the first quarter. Circulation figures for Orkla Media’s Polish
newspapers continued to decline, partly due to new launches by compe-
titors. The latter have led to a rise in total circulation. In connection
with the competitive situation, there will be intensified focus on mar-
keting and product development for newspapers. The number of free
newspapers in Poland is rising. The remaining 51 % of the shares in the
regional number one newspaper Gazeta Wspolczesna in Bialystok were
acquired in February 2004. An agreement has been signed for the acqui-
sition of 100 % of the shares in two smaller regional newspapers (Echo
Dnia and Slowo Ludu in Kielce).

Magazines Norway reported profit growth in the first quarter compared
with the corresponding period of last year due to a rise in advertising
revenues.



Operating profit for Direct Marketing was higher in the first quarter
than last year, due to an improved product mix and lower costs.

CHEMICALS

- Good results for the lignin and energy businesses

- Profit level for cellutose stable but still weak

- Weak market situation and poor results for Denofa

- improvement programmes and strict cost controls made a positive
contribution

Borregaard posted operating revenues of NOK 1,578 million in the first
quarter of 2004, equivalent to underlying' growth of 4 % compared
with the first quarter of last year. A high delivery rate from Borregaard
Synthesis and a rise in sales for Borregaard LignoTech contributed to
growth.

Operating profit before goodwill amortisation was NOK 97 million
(NOK 103 million)2. Most businesses reported results on a par with or
slightly higher than in the first quarter of last year. The exception was
Denofa, where continuing weak markets led to a significant decline in
profit.

Borregaard LignoTech reported results on a par with last year. Sales
volumes were somewhat affected by the winter season in important
concrete additives markets, while other sectors, including speciality
products were stable. The acquisition and integration of the Austrian
company Biotech contributed to a stronger presence in Eastern Europe.

Borregaard ChemCell's profit was on a par with the first quarter of last
year. The continuing weak dollar and higher raw material prices in
Norway and Switzerland had a negative impact, while lower energy
costs and a good market for basic chemicals had a favourable effect.
Prices for speciality cellulose are now improving and, in conjunction
with further cost reductions, are expected to have a positive impact on
profit from the second quarter.

Borregaard Synthesis posted higher profit than in the corresponding
period of last year. This was due to higher sales volumes for pharmaceu-
tical intermediates and aroma chemicals. The positive impact of cost
reductions was offset by low capacity utilisation in some parts of the
business.

Denofa posted significantly weaker quarterly profit than last year. This
was mainly ascribable to a lower industrial processing margin for soya
and a certain amount of interrupted production due to logistical pro-
blems in connection with raw materials from Brazil. Sales to the fish feed
industry were also Jower than in the first quarter of last year. Stronger
competition from foreign players has weakened the market for oils and
fats in Norway. Improvement programmes and strict cost controls
partially offset the weak market situation.

Improved profit for Borregaard Energy was due to higher own produc-
tion of electric power and profit from financial power trading. At
Borregaard Vafos and Borregaard Hellefoss, productivity growth had a

positive impact. Hellefos also benefited from higher sales volumes and
favourable exchange rates.

To compensate for weak markets and the gradual loss of favourable cur-
rency hedging contracts, work on improvement programmes has been
further intensified. Among other things, an improvement and man-
power reduction programme will be implemented at the Sarpsborg fac-
tory, which is expected to be completed in mid-2005.

FINANCIAL INVESTMENTS

After rising 48.4 % in 2003, the Oslo Stock Exchange Benchmark Index
(OSEBX) rose a further 13.3 %-in the first quarter of 2004. The other
Nordic markets also grew in the first quarter and the dividend-adjusted
FT World Index was up 3.2 %. The return on Orkla's investment portfo-
lio was 6.4 % in the first quarter. There was relatively little change in
asset allocation and at the end of the quarter 61% was in Norwegian
listed securities, 22 % in foreign listed securities and 17 % in unlisted
securities.

In the first quarter, pre-tax profit for the Financial Investments division
totalled NOK 401 million (NOK -88 million)? realised gains amounted
to NOK 310 million (NOK 28 million)? and dividends received totalled
NOK 87 million (NOK 23 million)z.

Net purchases of shares amounted to NOK 27 million in the first quar-
ter. The rest of the shares in Amersham were sold for NOK 356 million
at a gain of NOK 187 million.

The net asset value of the share portfolio increased by NOK 951 million
in the first quarter to NOK 14,587 million. The market value was NOK
15,588 million at the end of March, and investments outside Norway
accounted for 32 %. Unrealised gains totalled NOK 3,488 million as of
31 March 2004 and were equivalent to 22 % of the portfolio’s market
value.

CASH FLOW AND FINANCIAL SITUATION

Cash flow from operating activities amounted to NOK 404 million in
the first quarter, down from the first quarter of last year. The trend for
working capital was negative for the quarter, primarily due to seasonally
high stocks of soya beans. The value of these stocks was higher than last
year due to a significant rise in international soya bean prices. Stocks
will gradually be depleted over the year.

Net acquisitions amounted to NOK 314 million in the first quarter-of
2004, the main one being Orkla Foods™ acquisition of Bakehuset in
Norway. Divestments in the quarter totalled NOK 17,471 million and
were related to the sale of Orkla's interest in Carlsberg Breweries.

The Group's net acquisitions of portfolio shares amounted to NOK
27 million in the first quarter. Orkla has an option programme- for
senior employees and in this connection Orkla shares amounting to
NOK 24 million were sold from Orkla's own shareholding.
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GROUP BALANCE SHEET CASH FLOW
31.3. 31.3. 31.12. 1.1.-31.3 1.1.-31.12.

Amounts in NOK million 2004 2003 2003  Amounts in NOK million 2004 2003 2003
Intangible assets 3,898 4,024 3,728  Industry division:
Tangible assets 9,616 9,627 9,662 Operating profit 436 346 1,233
Discontinued operations 0 4521 4,949 Depreciation and write-downs 402 402 2,348
Financial long-term assets 6,611 2201 2,176 Change in net working capital (226} {75) 225
Long-term assets 20,125 20,375 | 20,515 Cash flow from operating activities
Inventories 3,021 3,146 2,996 before net replacement expenditure 612 673 3,806
Receivables 5181 5,292 4,770 Net replacement expenditure {208) (152) {995)
Portfolio investments 12,201 11,297 | 11,867 Cash flow operating activities 404 521 2,811
Cash and cash equivalents 7,499 1,181 1,276 Financial items, net {106) (141) {706)
Short-term assets 27,902 20,916 | 20,909 Cash flow from Industry division 298 380 2,105
Total assets 48,027 41,291 | 41,424  Cash flow from Financial Investments division 282 {(156) 141
Paid-in equity 2,011 2,013 2,010  Taxes paid {156) (148) (640)
Accumulated profit 24,561 15,843 | 11,569  Miscetlaneous {249) 56 125
Minority interests 252 234 247 Cash flow before capital transactions 155 132 1,731
Equity 26,824 18,090 | 13,826  Dividends paid {3) 0 (722}
Provisions 1,643 1,217 1,616  Share buy back 24 {156) (253)
Long-term interest-bearing liabilities 6,824 12,962 | 13,038  Cash flow before expansion 176 (24) 756
Short-term interest-bearing liabilities 633 2,843 1,261 Expansion investments, Industry division {9} (29) {84)
Other short-term liabilities 12,303 4,159 | 11,783  Sold companies 17,6471 185 1,039
Equity and liabilities 48,027 41,291 41,424 Acquired companies (314) [27) (197)
Equity to total assets [%}: Net purchases/sales portfolio investments (27) 242 774

Book 55.9 43.8 458 Netcash flow 17,297 347 2,288

Including unrealised gains Currency translation net interest-bearing debt 85 {405) [759)

before tax 58.8 43.8 49.4°  Change in net interest-bearing debt (17,382) 58 (1,529
* Calculated before allocation to additional dividend. Net interest-bearing debt (10,539) 14,430 1 2,843
CHANGES IN EQUITY

31.03. 31.03. | 31.12.

Amounts in NOK mitlion 2004 2003 2003
Equity 1 January 13,579 17,800 | 17,800
Profit for the year after minority 13,100 (22) | 1,90
Dividend 0 0 | (5972
Repurchase of own shares 24 (156) {253]
Translation effects etc. (131) 234 103
Total 26,572 17,856 | 13,579

The Group had a positive net cash flow of NOK 17,297 million in the
first quarter. As a result of the sale of Orkla's stake in Carlsberg
Breweries, the Orkla Group had net interest-bearing receivables of NOK
4,539 million at the end of the quarter. The Group's average borrowing
rate was 4.3 % in the first quarter. A total dividend of NOK 5,972 mil-
lion has been adopted for 2003, which will be paid out on 19 May this
year.

OTHER MATTERS

As a result of the sale of Orkla's interest in Carlsberg Breweries, there
have been changes in employees' representation in the governing
bodies. On Orkla ASA's Board of Directors, Arvid E. Strand and Stein
Stugu have been temporarily replaced by Marianne Torp and
Kjell Kjonigsen, who were deputy member and observer respectively,
until new elections are held in May/June this year.
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OUTLOOK

There were no significant events in the first quarter that affected the
Group's general view of the economic prospects for 2004 as expressed in
the Report of the Board of Directors in the Annual Report for 2003.
There is still uncertainty about how the global economic situation will
develop, although the positive signs are in the majority. In the Branded
Consumer Goods area, the primary positive momentum was at Orkla
Foods, while the Media business reported significant quarterly growth
in advertising revenues for the first time since the first quarter of 2001.

POHTQEBDET ALT | if undelivered, please return to: )
INNLEVERING
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@ In the event of a change of address, shareholders are
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requested to contact their account manager (bank etc.).

Information about Orkla is available at: www.orkla.com

However, the trend for advertising revenues for the rest of 2004 remains
uncertain. In the Chemicals business, the markets for the soya business
weakened during the quarter and the prospects for 2004 are
poor. For the cellulose business, however, there are signs of a rise in
prices in certain segments in the second quarter. After the end of the
first quarter, a transport strike was called which affects the Norwegian
grocery business. The strike has already led to minor losses of sales and
profit for Orkla Foods in particular. If the strike continues, however, it
will have an increasing financial impact on both Orkla Foods' and Orkla
Brands' companies in Norway

Oslo, 3 May 2004
The Board of Directors of Orkla ASA



